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What is Remarketing and Retargeting?
ÅRemarketing/retargeting are online advertising techniques where 

you show adverts to users that have previously visited your website 

ÅGoogle refers to this as remarketing, whereas a number of other 
platforms call it retargeting: 
ÅFacebook Exchange 

ÅBing 

ÅCriteo 

ÅAdRoll

ÅOther ad serving networks

ÅRetargeting is normally charged on a Cost per impression basis 
(CPM), whereas Remarketing is a cost per click (CPC)

ÅThe technique is often referred to as òstalkingó particularly if the 
advertiser does not cap the number of impressions that the visitor 
sees
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Examples of remarketing ads from 
sofa.com
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Overview of setting up a remarketing 
campaign

ÅVisitors to your site are tagged: 
ÅTagging for Google remarketing can be by adding the AdWords remarketing tag 

or using your Universal Analytics tag

ÅFacebook and other retargeting platforms have their own tags

ÅThe tag results in a cookie being added to usersõ device - the duration of this 
cookie can be set to 30 days or more

ÅYou create lists of your target audience based on their 
behaviour e.g. users that go to a specific product category on 
your site but do not purchase (so donõt arrive at the thank you 
page)

ÅWe can use various remarketing techniques to display a new 
ad to the returning user
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Overview of remarketing for ecommerce
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Reasons for using remarketing
ÅTypically 1 -5% of visitors will purchase/convert ðwhat about the other 95% - you can use 

remarketing to increase conversion rates 

ÅPrevious visitors to your site are much more likely to convert so use remarketing to remind 

them of your brand or give them an incentive to revisit and buy

ÅIt may take 4 or more visits to your site before people buy ðso use remarketing to bring 

them back to your site

ÅPeople spend 21% searching and 79% consuming content ðso why not have your ads 

displayed to your previous visitors where ever they are on the internet 

ÅYou may want to be more visible in the search results to people that have been to your 

site before, so you can use a higher bid, a different ad or even bid on different keyphrases

ÅYou may not want to cannibalise your organic traffic for brand phrases ðso donõt bid on 

your brand for visitors that already know you ðthey will probably click on the organic result

ÅYou may want to incentivise the 70% of cart abandoners to come back to your site ðbut 

are you educating them to expect discounts for leaving you!
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Reasons for abandoning shopping carts
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Training users to abandon their basket!
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Remarketing strategies 
and types
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Remarketing Strategies

ÅReach all visitors to your website
ÅThe most basic way to remarket is to reach all visitors to your 

website. Anyone who visits your websites will be able to see your 
remarketing ads.

ÅShowcase different product categories
ÅWe can showcase different ads for different product categories. 

ÅBy creating remarketing lists based on product categories, we 
are able to show different ads to users who interacted with these 
categories. For an online clothing store, this allows us to show 
different, customized ads  to users who reached the òWomen's 
Clothingó page and the òMen's Clothingó page.
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Remarketing Strategies (cont.)

ÅAppeal to users who didnõt convert
ÅAnother strategy would be to exclude our remarketing efforts to those who 

converted.
ÅThe main focus of this strategy would be to focus our advertising efforts on the 

users who got away! 

ÅRe-engage users with abandoned shopping baskets
ÅUsers will reach the basket page without purchasing. There are many reasons for 

this. 
ÅThey may have found the checkout process too detailed when they were short of 

time, or may have realised they left their bank card at home! 
ÅWhatever the reason, itõs important that we target these specific users with an 

advert to give them that nudge to come back and complete their purchase at a 
later date.

ÅCross-sell to converters
ÅTargeting previous customers will be dependent on the type of product/service. 
ÅFor some advertisers, remarketing to users who had purchased may not make 

sense, as it could be assumed they will return anyway
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Remarketing types

Google Display Network (GDN)
ÅWhere we create a display campaign and users from your list are shown ads while 

they browse website within the GDN. This is the original type of Remarketing.

Dynamic remarketing ads ðGoogle and Facebook
ÅWhere you show previous visitors to your site dynamically created ads containing 

your products

ÅThese are powered by your Google Merchant Centre account or Facebook 
Product Catalog .  

ÅThis can be targeted at specific products. If users were to look at a bike on the 
Halfords website, they could then be remarketed that specific product at a later 
date.

Remarketing Lists for Search ads (RLSA)
ÅWhere you over lay your remarketing lists over your search campaigns so that users 

that have been to your site before have a different search result than new visitors
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New Remarketing types

Remarketing for Shopping ads
ÅThis has only recently been released and combines remarketing lists with Shopping 

campaigns

Customer Match
ÅGoogleõs equivalent to custom audiences (in Facebook and Twitter) ðwhere you 

upload and target your own list

Look -a-like or similar audiences
ÅWhere the ad platform try and find more users with a similar profile and behaviour 

to your custom audience
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Sophistication of your approach
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Creating a remarketing 
campaign for the Google 

Display Network (GDN)
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Create a Remarketing campaign using the 
Display network
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Campaign settings
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Creating an ad group
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Using the shared library to create an 
audience and shared ads
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Create an AdWords Remarketing tag
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Getting the Remarketing code
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Creating Remarketing Lists
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Setting up your targeting
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Creating a combination list (using filter 
functionality)
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Remarketing ad sizes and examples!

Donõt forget text ads ðthese often convert 

well!
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Reporting

A view through conversion is where the visitor sees an ad and later 

converts ðeven though they did  not click on the ad


