anicca

data driven marketing specialists

Remarketing and
Retargeting

' E-COMMERCIAL
CONFERENCE / 2015

By Ann Stanley
Managing Director of Anicca Digital

anicca
data driven marketing specialists

@AnnStanley @aniccadigital #ecommerciall5






What Is Remarketing and Retargeting?

ARemarketing/retargeting are online advertising techniques where
you show adverts to users that have previously visited your website

AGoogle refers to this as remarketing, whereas a number of other
platforms call it retargeting:
A Facebook Exchange
A Bing
A Criteo
A AdRoll
A Other ad serving networks

ARetargeting is normally charged on a Cost per impression basis
(CPM), whereas Remarketing is a cost per click (CPC)

AThe technique is often referred to a
advertiser does not cap the number of impressions that the visitor
sees
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Examples of remarketing ads from
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Overview of setting up a remarketing
campaign

AVisitors to your site are tagged:

A Tagging for Google remarketing can be by adding the AdWords remarketing tag
or using your Universal Analytics tag

A Facebook and other retargeting platforms have their own tags

AThe tag results in a cooki e -thedumatpnoftdiied t o u
cookie can be set to 30 days or more

AYou create lists of your target audience based on their
behaviour e.g. users that go to a specific product category on
your site but do not purchase (so
page)
AWe can use various remarketing techniques to display a new
ad to the returning user
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Overview of remarketing for ecommerce
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product page shopping cart but does not buy banner website

— @-> FINALLY BUYS THE
PRODUCT
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Reasons for using remarketing

A Typically 1 -5% of visitors will purchase/convert & what about the other 95% - you can use
remarketing to increase conversion rates

A Previous visitors to your site are much more likely to convert so use remarketing to remind
them of your brand or give them an incentive to revisit and buy

A 1t may take 4 or more visits to your site before people buy d so use remarketing to bring
them back to your site

A People spend 21% searching and 79% consuming content d so why not have your ads
displayed to your previous visitors where ever they are on the internet

A You may want to be  more visible in the search results  to people that have been to your
site before, so you can use a higher bid, a different ad or even bid on different keyphrases

A You may not want to  cannibalise your organic traffic for brand phrases 0so donodt
your brand for visitors that already know you 0 they will probably click on the organic result

A You may want to incentivise the 70% of cart abandoners  to come back to your site & but
are you educating them to expect discounts for leaving you!
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Reasons for abandoning shopping carts
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*Infographic from http://savvypanda.com/
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Remarketing strategies
and types
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Remarketing Strategies

AReach all visitors to your website

AThe most basic way to remarket is to reach all visitors to your
website. Anyone who visits your websites will be able to see your
remarketing ads.

AShowcase different product categories
AWe can showcase different ads for different product categories.

ABY creating remarketing lists based on product categories, we
are able to show different ads to users who interacted with these
categories. For an online clothing store, this allows us to show
di fferent, customized ads t o
Clothingd page and the oMen's
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Remarketing Strategies (cont.)

AAppeal to users who didnét conver:t
A Anothetr (sjtrategy would be to exclude our remarketing efforts to those who
converted.

A The main focus of this strategy would be to focus our advertising efforts on the
users who got away!
A Re-engage users with abandoned shopping baskets

A #\sers will reach the basket page without purchasing. There are many reasons for
IS.

A They may have found the checkout Pro_cess too detailed when they were short of
time, or may have realised they left their bank card at home!

AWhatever the reason, I to0s I mportant that
i’:lctlverdt t? give them that nudge to come back and complete their purchase at a
ater date.

A Cross-sell to converters
A Targeting previous customers will be  dependent on the type of product/service.

A For some advertisers, remarketing to users who had purchased may not make
sense, as it could be assumed they will return anyway
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Remarketing types
Google Display Network (GDN)

A Where we create a display campaign and users from your list are shown ads while
they browse website within the GDN. This is theoriginal type of Remarketing.

Dynamic remarketing ads 0 Google and Facebook
A Where you show previous visitors to your site dynamically created ads containing
your products

A These are powered by your Google  Merchant Centre accountor Facebook
Product Catalog .

A Thiscan be targeted at specific products. If users were to look at a bike on the
Halfords website, they could then be remarketed that specific product at a later
date.

Remarketing Lists for Search ads (RLSA)

A Where you over lay your remarketing lists over your search campaigns so that users
that have been to your site before have a different search result than new visitors
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New Remarketing types
Remarketing for Shopping ads

A This has only recently been released and combines remarketing lists with Shopping
campaigns

Customer Match
AGoogl ef6s equivalent to custom audidevmergmm (|

upload and target your own list

L ook -a-like or similar audiences

A Where the ad platform try and find more users with a similar profile and behaviour
to your custom audience
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Sophistication of your approach
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Creating a remarketing
campaign for the Google
Display Network (GDN)
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Create a Remarketing campaign using the
Display network

+ CAMPAIGH ~ Edit = Cetails = Bid strategy = Automate =

@ Search Network with Display Select ;. Campaign Campaign
Best opportunity to reach the most customers Type ' subtype

&1 Search Network only
Google search and search partners

B Display Network only

Google’s network of partner websites gible Shopping  Product

o Shopping Listing Ads
Best way to create Product Listing Ads [l Search Product

nited Metwork  Listing Ads
Online video ' only

dget
T
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Campaign settings

5 Type: Display Network only - Remarketing
General
Campaignname  Campaign #1
Type - B Display Metwork only = All features - All the features and options available for the Display Netwark
Promote in Mobile Apps - Drive application installations or pramate your business in mobile
apps
Remarketing - Ads targeting people who have previously visited your website
Engagement - Rich media interactive ads aptimized far user engagement
Learn more about campaign types
ar Load settings from Existing campaigns =
Bid strategy © Focus on clicks, manual maximum CPC bidding. Enhanced CPC  Edit
Budget © ¢ per day
Actual daily spend may vary.
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Creating an ad group

All gnling campaigns *
= Campaign: Remarketing
® Ensbled Type: Display Metwerk only - Remarketing Edit Budget: £20.00/day Edit Targeting: All countries and territories Edit
Ad Groups Settings Ads Ad extensions Auto targets Dimensions Display Network -
All enabled ad groups = Segment = Filter = Columns = = kS Search
M Clics - VS Mone = Daily =
+ Ad group Edit = Details « Bid strategy = Automate =
I
O ™ Ad group Status 7 Default Max. Display Network Clicks 7/ Impr./?/ CTR 7 Avg. Cost? Avg.
CPCLT Max. CPC/* CPC Pos.
> T
] - General Remarketing  Eligible £0.16 auto 1 1,000 0.10%  £0.07 £0.07 1.0
ot lalienabien 1 1,000 040% £0.07 £0.07 1.0
ad groups
Total - search 7 1] 0 0.00%  £0.00 £0.00 0.0
Total - Display
Network 1 1,000 0.10%  £0.07 £0.07 1.0
TR =E ET 1 1,000 040% £0.07 £0.07 1.0
groups
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Using the shared library to create an
audience an
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d shared ads

Search }
Shared library
All online campaigns L
“ The =shared library contains items that can be shared with multiple campaigns or ad groups. To get started, selectthe
Shared library : = type of shared item below or fram the left navigation bar.
+ Ads
Audiences
+ Bid strategies Ads Audiences

+ Budgets
+ Campaign negative keywords

+

Campaign placement

exclusions

Create an ad that can be used with several ad groups|

View =

Remarketto people who have visited your site befare.

Wiew =

Bid strategies

Create bid strategies that can be used to manage bids for
specific keywords, ad groups and campaigns.

View »

Campaign negative keywords

Create a list of negative keywords for use with several
campaigns.

View =

Budgets

Share the same budget across different campaigns.

Wiew =

Campaign placement exclusions

Create a list of placement exclusions for use with several
campaigns.

Wiew =
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Create an AdWords Remarketing tag

Shared library =
Audiences
Use remarketing to show ads to people wha visited your site befare, or reach specific audiences using custom REMARKETING TAG View tag details
combinations. Learn about remarketing
& Yourtagis active
What's this?
+ Audience ~ Filter = Search by listname Search
= +Audiences Type 7 Membership Membership List size (Google List size [Display Tags / Definitions 7
status | 7 duration 7 search) 7 Network)
1 Main list Tag-bazed Open 20 days 58,000 20,000 Remarketing tag [Tag]
Automatically oreated. Use the tag
from this list as your primary tag.
(] Similar to Main list Similar audience Open 30 days. Unavailable - Display 24,000 -
onhy
1 Paypal Purchases Ruls-based Open 20 davs 220 350 URL has /checkout_pp_thankyou.php
Users who purchase via paypal
[ Similar to Paypal Purchases Similar audience Open 20 days Unavailatle - Display 23,000 -
onky
[]  Sage Checkout Rule-based Open 30 days 700 40 URL has /checkoutSage2.php
Users who purchase via Sage
[ Similar to Sage Checkout Similar audisnce Open 20 davs Unavailable - Display 23,000 -
onky
[]  Shopping Cart Rule-bazed Open 20 davs 1,500 2,300 URL has =shepping_cart.php
Users who visit the shopping cart
[ Similar to Shopping Cart Similar audience Open 30 days Unavailable - Display 23,000 -
onhy
[ Users No Conversion - Reached Combination Open - 740 1,200 any of (Shopping Cart) and none of (Sage
Baskst Checkout, Paypal Pu...
Users Mo Conversion - Resched Basket
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Getting the Remarketing code

Remarketing tag Details Setup

= View remarketing tag and instructions

The tag should be placed on all pages and includes custom parameters such as
"ecomm_pagetype”, "ecomm_prodid” and "ecomm_totalvalue”, which enable the dynamic
creative and bid optimization. The parameter "ecomm_prodid™ must match the "ID” or
“itern_group_id™ in your Google Merchant Center account.

Add this code to all your web pages, right before the < /body> tag and see the insertion guide
for how to fill in the custom parameter values for "ecomm_prodid”, "ecomm_pagetype” and
"ecomm_totalvalue™

=l—- Google Code for Remarketing Tag —=
=l
Remarketing tags may not be associated with personally identifiable information or
placed on pages related to sensitive categories. See more information and
instructions on how to setup the tag on: http:'google comiadsiremarketingsetup

=

=gcript type="textjavascript™
var google_tag_params ={

ecomm_prodid: ‘REPLACE_WITH_VALLIE,
arnmm_nanatna "REPL ATE WWITH WAL LIE"

Email tag and instructions

email@example.com

Check the Palicy for advertising based on interests and location to find out which sensitive
categories of sites can't use remarketing, and what you need to add to your site’s privacy palicy.

Last updated 20 May 2014

Updates can teke 1 to 2 days

Dione

®
a nlccq @AnnStanley @aniccadigital #ecommerciall5

data driven marketing specialists



Creating Remarketing Lists

Shared library =

Audiences

Use remarketing to show ads to people who visited your site befare, or reach specific audiences using custom REMARKETING TAG View tag details
combinations. Learn about remarketing

& Yourtagis active

What's this?

+ Audience = Filter = Search by list name Search
ke - Type 7 Membership Membership List size [Google List size (Display Tags / Definitions |7
status 7 duration 7 search) © Hetwork) 7
1 Main list Tag-based Open 30 days 58,000 20,000 Remarketing tag [Tag]

Automatically oreated. Use the tag
from this list as your primary tag.

[ Similar to Main list Similar audignce Open 20 days Unavailable - Display 24,000 -
onky
1 Paypal Purchazes Ruls-based Open 30 days 220 350 URL has /checkout_pp_thankyou.php

Users who purchase via paypal

| Similar to Paypal Purchases Similar audisnce Open 20 days Unavailable - Display 23,000 -
onky
] Sage Checkout Ruls-bazed Open 30 days oo 240 URL has /checkoutSage2.php

Users who purchase via Sage

| Similar to Sage Checkout Similar audisnce Open 20 days Unavailable - Display 23,000 -
onky
[]  Shopping Cart Rule-baszed Open 20 days 1,500 2,300 URL has shopping_cart.php

Users who visit the shopping cart

| Similar to Shopping Cart Similar audience Open 30 days Unavailable - Display 23,000 -
only
] Users No Convergion - Reached Combination Open - 40 1,200 any of (Shopping Cart) and none of (Sage
Basket Checkout, Paypal Pu...
Users Mo Conversion - Resched Basket
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Setting up your targeting
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All online campaigns =

& Campaign: Remarketing

#® Enabled Type: Display Network cnly - Remarketing Edit Budget: £20.00/day Edit Targeting: All countries

Ad Groups Seftings Ads Ad extensions

Auto targets Dimensions Display Network
+ TARGETING Display keywords Placements Topics Interests & remarketing Gender

All gligible interests & remarketing = Segment = Filter = Columns = | £3
Cligs = WS Mone = Caily =

Edit = Autocmate =
[ * g Audience Ad group Status Max. Clicks|?|  Impr. |7
CPC
] - U=zers Mo Conversion - Reached  General Managed £0.15 13 9,792
Bazket Remarketing
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Creating a combination list (using filter
functionality)

Remarketing list: Users No Conversion - Reached Basket

Summary

Remarketing list name Users Mo Conversion - Reached Basket

Who to add to your list (7| Custom combination

any of these audiences [OR} = . select audiences

Remaove Shopping Cart

and
none of these audiences = : select audiences
Remaove Sage Chedout
Remaove Faypal Furchases
and
Add another
Membership status |7 Open =

Description Users No Conversion - Reached Basket
Owptional
A
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Remarketing ad sizes and examples!

Square and rectangle
200 = 200
240 x 400
250 x 250
250 x 360
300 x 250
336 x 280
580 x 400

Skyscraper
120 x 600
160 x 600
300 x 600
300 x 1050

Beek AN BYBTEST oW

—_—mm—
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Leaderboard
Small square 468 x 60 Banner
Vertical rectangle 728 x 90 Leaderboard
Square 930 x 180 Top banner
Triple widescreen 970 x 80 Large leaderboard
Inline rectangle 970 x 250 Billboard
Large rectangle 980 x 120 Panorama
Netboard Mobile
320 x 50 Mobile banner

Skyscraper 320 x 100 Large mobile banner
Wide skyscraper
Half-page ad
Portrait

London Best Price >
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Reporting

A view through conversion is where the visitor sees an ad and later
converts & even though they did not click on the ad
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