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What Is Influencer Marketing?

Influencer Marketing Is
defined as a using an

|l ndi vi dual 0s
ampl i1 fy your
message or campaigns.
This can be through a

number of mediums

“A BRAND IS NO
LONGER WHAT WE
TELL THE CUSTOMER
ITIS - IT IS WHAT
CUSTOMERS TELL
EACH OTHER IT IS" 7
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Why Should | Care About Influencer Marketing?

The popularity of .
. . . - 325'.’:!. Inrreas3 in saarches
USIng Inﬂuencers N for “imfluencer marketing”

marketing campaigns , S
has increased rapidly !

over the past 18
months. It is now the
fastest growing
customer acquisition
method for digital
marketing.
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Where Are The Influencers?

Social Media National Media Regional Media
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Who Are The Influencers?

THE MANY FACES OF INFLUENCE

Online influencers come in many forms. From the web celebrity to the nerdy expert to the personal brand.
Find out what motivates each type of influencer and understand the best ways to engage with them.
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The Micro Influencer

According to Entreprenueur.com A Micro influencer are

- ~ Ve pd ~

generally havebetween 1,000 and 50,000 followers.

Though this still sounds like a lot, it pales in comparison to
those heavy-hitting celebs and (Instagram)rista-celebs"
out there with followings north of 50 million.

Yet, while micreinfluencers'followers are fewer in
number, the loyalty and engagement thewmspire has
been proven to be highegveraging around 8 percent,
compared to 4 percenfior those over one million
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Where Does Influencer Marketing Sit

Online Advertising;
w . ‘, PPC Natural Engagement;
hat nﬂ E,“m # Display Ads You can generate and support Mentions
IS u Retargeting earned media with paid media, Reposts
Paid Influencers Editorials
Paid Content Promotions
Social Media Ads Reviews

Paid Media-

Resonance

You can gain more exposure on
owned media channels by

anicca utilising paid media such as SEO

1 s o snmen 5] and PPC.
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How To Find Your Influencers: Relevant Media + LinkedIn

People results for business insider « 2,894 results

Kurt Jacobs « 2nd
Editor Midlands Business Insider

Birmingham, United Kingdom

Current: Editor at Midlands Business Insider

m 39 shared connections

James Cook [ + 2nd
Technology Editor at Business Insider UK Connect
London, United Kingdom

‘“ 5 shared connections

Oscar Williams-Grut ff » 2nd
Reporter at Business Insider

London, United Kingdom

Current: Senior Reporter at Business Insider

m 3 shared connections ) '
® Messaging
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How To Find Your Influencers: Social Media

e Digigrains @digigrains - 8h v
’ ‘lmtagrmm Q Search @ O Online Marketing Landscape
. #smml7 #digitalmarketing #sec #growthhacking #defstar> #mpgvip

#makeyourownlane #business #marketing #socialmedia

Jo

#digitalmarketing

2,069,066 posts

Top Posts

l"é;;'
THE FUTURE DEPENDS ON
WHAT WE DO IN THE PRESENT.

Anicca 2G
Internet a1 Q 1 11 50 o 82 B

Y Digital Marketing @GroVineDM - 7h v
s SEQ and Adwords can be used to help you improve your web page rank on
Google Search Engine. Both are integral elements of a sound digital marketing
plan.

#marketingconsultant #strategy #SEO #digitalindia #DigitalMarketing
#DigitalTransformation #InboundMarketing #¥makeinindia
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How To Find Your Influencers: Followerwonk

Twitter users with "digital marketing” in their profiles

Showing 1 - 50 of 50,000 results {(order by relevance) L |

Mo filters ﬂ tweets # following # - account age ¢ Social Authority #

Nathan Allen Pirtlei@workwihecoach Beverly Hills, CA 37,306 221,761 2,755,963 261 years 99

Founder/CEO at Work With The Coach (Digital Marketing and Branding / Life Speaking) - for
inquiries contact us at info@workwiththecoach.com #TheBlackWhale

follow

[

o JorgeMontano@BstJ Montano México 2689 1709  1786,037 4.94 years 77
Soy el rey del mame ~ Marketing digital ~ Compongo, produzco, dirijo, hago estrategia, soy
lider de opinién, soy Mexicano y solo me falta un oscar.

follow

e e

CEO @Huzzlelnc @huzzlepanels @HuzzleRecords | Email; info@huzzleinc_com DIGITAL

o e MUSIC/FILM DISTR/MARKETING, SMO .PR-ARTIST/BRAND STRATEGIST,WEB DESIGN

Geoff De Weaver - Entrepreneur | Digital Pioneer | Innovator | Rainmaker | Speaker |
Marketing + New Business Expert | MAGA |

follow

e e

Portland, OR 461 381,812 861,006 8.40 years m

Executive at @DigitalTrends @TheManualGuide Obsessed wiTech, Social Media, Digital
Marketing, Startups, Entrepreneur, CTO, #Leadership #PDX

follow

:,‘ﬁ”s
— ﬁ {BABATUNDE OYEBODE @Baudex Lagos, Nigeria 13,199 8531 1,121,200 7.33 years 67
I3

Qe

@frenchweb Paris 77,648 34,652 778,868 9.48 years 74

follow
Le magazine des professionnels du digital: Innovation, news, business, marketing,

e e management, tech, design...

e #AxelHapp@xelKoster Melbourne, Victoria, Cyclingo 321,760 173,880 700,201 8.47 years 64
Chief Strategy Officer in Decisive Global Recruitment #AxelJob DH to VP, Digital Marketing

&e & Alliance Program. Avid Cyclist & Extremely Positive #AxelHappy

AL Wandia Chiuri W @wandiasinfo 7,103 57,329 677,234 8.67 years 70
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How To Find Your Influencers: Buzzsumo
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